SCHEME

POST GRADUATE DIPLOMA IN BUSINESS JOURNALISM AND CORPORATE COMMUNICATION (PART – I) (Sem I & II)
(2018-19 & 2019-20 SESSIONS)

	SEMESTER-I

	Paper Code
	Title of the Paper
	Max. Marks
	Theory
	Internal Assessment

	Viva

	PGDBJ-101
	INTRODUCTION TO MANAGEMENT
	100
	60
	20
	20

	PGDBJ-102
	BUSINESS FINANCE AND MARKETING
	100
	60
	20
	20

	PGDBJ-103
	INTRODUCTION TO COMMUNICATION
	100
	60
	20
	20

	PGDBJ-104
	BUSINESS JOURNALISM
	100
	60
	20
	20

	SEMESTER-II

	PGDBJ-201
	ADVERTISING
	100
	60
	20
	20

	PGDBJ-202
	PUBLIC RELATIONS AND CORPORATE COMMUNICATION
	100
	60
	20
	20

	PGDBJ-203
	INTRODUCTION TO MASS MEDIA
	100
	60
	20
	20

	PGDBJ-204
	MEDIA LAW AND ETHICS
	100
	60
	20
	20


Continuous Assessment:
The break-up is as follows

1   Two or Three Tests out of which 			            60% of the marks allotted
     Minimum two will be considered for			for continuous assessment 
     Assessment
2. Seminars/Assignment/Quizzes			            30% of the marks allotted                     
               					          		for continuous assessment

3. Attendance, class participation				10% of the marks allotted                     
and behaviour						for continuous assessment





PGDBJ-101 : INTRODUCTION TO MANAGEMENT

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks


INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Management : Concept, Nature, Objectives and Importance
· Characteristics of Management
· Levels of Management : Top, Middle and Lower
· Functions of Management : Planning, Organizing, Staffing, Directing and Controlling
· Co-ordination
· Global Management

SECTION-B
· Understanding the meaning of Policies, Objectives, Procedures and Rules.
· Entrepreneurship : Feature and Nature
· Need for Entrepreneurship
· Functions of Managers
· Multinational Corporations


Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.


SUGGESTED READINGS 
1.  Organisational Behaviour by Stephen P.Robbins, Timothy A.Judge,  Neharika Vohra/Pearson.
2.  Essentials of Management by Harlod Koontz ,Heinz Weihrich/ McGraw Hill.
3.  Media for Managers by Frank M. Corrado, Prentice Hall PTR.
4.  Balancing on the Wire – The Art of Managing Media Organizations by Redmond, James, Trager, Robert,
     Cengage Learning.  
5.  Leaving Readers Behind – The Age of Corporate Newspapering by Roberts, Gene, University of Arkansas 
     Press.
6. Management of Electronic Media by Alan B. Albarran, Wadsworth Publications.
7. Media Management in India by Dibakar Panigraphy, Kanishka Publishing House.
8. Media Management in the Age of Giants by Dennis F. Henrick, UNM Press.
9. Media Managment by S. Kundra, Anmol Publication Pvt. Limited.




PGDBJ-102 : BUSINESS FINANCE AND MARKETING

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks


INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Financial Management : Meaning and Objectives
· Financial Decisions : Investment Decision, Financing Decision, Dividend Decisions
· Capital Structure
· Financial Market
· Money Market
· Capital Market
SECTION-B
· Stock Exchange : Nature and Functions
· Types of Operators in Stock Exchange : Brokers, Jobbers, Bulls, Bears, Stag
· National Stock Exchange of India (NSEI)
· Over the Counter Exchange of India (OTCEI)
· Securities Exchange Board of India (SEBI)
· Marketing Management : Objectives and Meaning of Market, Customer, Marketer, Marketing, Selling Marketing Mix
· Consumer Goods and Industrial Goods.


Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS
1.  Organisational Behaviour by Stephen P.Robbins, Timothy A.Judge,  Neharika Vohra/Pearson.
2.  Essentials of Management by Harlod Koontz ,Heinz Weihrich/ McGraw Hill.
3.  Media for Managers by Frank M. Corrado, Prentice Hall PTR.
4.  Balancing on the Wire – The Art of Managing Media Organizations by Redmond, James, Trager, Robert, Cengage Learning.  
5.  Leaving Readers Behind – The Age of Corporate Newspapering by Roberts, Gene, University of Arkansas Press.
6. Management of Electronic Media by Alan B. Albarran, Wadsworth Publications.
7. Media Management in India by Dibakar Panigraphy, Kanishka Publishing House.
8. Media Management in the Age of Giants by Dennis F. Henrick, UNM Press.
9. Media Managment by S. Kundra, Anmol Publication Pvt. Limited.


PGDBJ-103 : INTRODUCTION TO COMMUNICATION

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.
.

SECTION-A
· Communication: Definitions and Meaning.
· Elements of Process of Communication.
· Functions of Communication.
· Types of Communication.
· 7's of Communication 
· Barriers in Communication
· Role of Mass Communication

SECTION-B
· Language as Vehicle of Communication
· Importance of Body Language in Communication
· Facial Communication.
· Para Language and Temporal Communication
· Communication and Culture
· Communication in Digital Era


Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1.	Mass Communication Theory by Denis McQuail, SAGE Publications.
2.	Communication Models by Denis McQuail, Longman Publications.
3.	Introduction to Mass Communication by William Francois, Tata McGraw Hill Publication.
4.	Text book of Mass Communication and Media by Uma Joshi,  Anmol Publications.
5.	Understanding Mass Communication by DeFleur Dennis, Houghton Mifflin Company.
6.	Mass Communication Theory & Practice by Dennis Stanley, Maffield Publishing Company.
7.	The Dynamics of Mass Communication by Joseph R. Dominick, Mc Graw Hill Boston.






PGDBJ-104 : BUSINESS JOURNALISM

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Business Environment : Meaning, Features and Importance
· Economic Environment : Fiscal Policy, Industrial Policy, Monetary Policy, Economic Development, Economic System, Profit earning, GDP Etc.
· Non-Economic Environment: Social, Legal Political, Technical and Cultural Aspects Economic Environment in India.
· Features of New Economic Policy 1991 in India.
· Liberalization, Privatization and   Globalization.
·  
SECTION-B
·    Journalism: Meaning, Functions and Role.
·    Print Media: Characteristics and Nature. 
·    Investigative and Broadcast Journalism, Nature and Scope, Interpretative Journalism.
·    Journalism as Fourth Pillar of Democracy.
·    News: Definition, Elements and Structure, News Reporting and Writing Content of a Newspaper. 	

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.


SUGGESTED READING
1. Indian Economy by Rudra Dutt and Sundhram.
2. Indian Economy by S.K. Misra and V.K. Puri.
3. Understanding the Problems of Indian Economy by Uma Kapila.
4. Industrial Law by P.L. Malik.
5. Indian financial System by Khan.
6. Business Environment by Vivak Mithel.
7. Business Environment by Saroj Upadhyaya.






SEMESTER-II

PGDBJ-201 : ADVERTISING


Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Advertising: Definition, Concepts and Functions.
· Socio Economic Impact of Advertising.
· Types of Advertising.
· Media For Advertising.
· Brand Building and Advertising: Brand Image, Brand Equity, Brand Positioning, Brand Consumer Relationship.
· Advertising Agency: Structure, Functions and Types.
· 
SECTION-B
· Media Strategy: Media Planning, Media Characteristics, Media Selection and Media Scheduling.
· Consumer Behavior and Consumer Research.
· Marketing Research and Advertising Research.
· Impact of New Media on Advertising.
· Advertising and Ethics.

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS

1. Advertising Management by Jaishri Jethwaney and Shruti Jain, Oxford University Press.
2. Consumer Behaviour by Leon G. Schiffman and Leslie Lazar Kanuk, Pearson  Prentic Hall.
3. Fondations of Advertising by S.A. Chunawala and K.C. Sethia, Himalaya Publishing house.
4. Marketing Management by Philip Kotler, Northwestern University.
5. Essentials of Advertising by Louis Kaufman, Harcourt Brace Jovanovich, Inc.
6. The Fundamental of Advertising by John Wilmshurst, M.E. Sharpe, Routledge.
7. Contemporary Advertising by William, F. Arens, Tata McGraw Hill.
8. Vigaypan kala by H.S. Dilgeer (Language Punjabi). 



PGDBJ-202 : PUBLIC RELATIONS AND CORPORATE COMMUNICATION

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks


INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Public Relations: Definition, Role and Functions.
· Public Relations and Advertising.
· Public Relations Vs Marketing.
· Publics of Public Relations.
· Public Opinion.
· PR Allied Terms: Lobbying, Propoganda and Publicity.

SECTION-B
· PR in Government Section.
· PR in Private Sector.
· Corporate Communication: Meaning and Functions.
· Corporate Branding and Corporate Identity
· Corporate Social Responsibility.
· Internal and External Corporate Communication.
· Ethics in PR Practice.

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.

SUGGESTED READINGS
1.		Morris Janowitz, Reader in Public Opinion & Mass Communication, Free Press (1981). 
2.	Baldeo Sahai, Public Relations– A Scientific Approach, Standing conference of Public Enterprises (1987)
3.		D.S. Mehta, Handbook of Public Relations in India, Allied Publishers (1968).
4.		K.R. Balan, Corporate Public Relations, Castle Book (1994).
5.		Fraser P. Seitel, The Practice of Public Relations, Pearson Education (2013).
6.		Bohn Hiebert, Ungurait, Mass Media VI. Longman.
7.		H.S. Dilgir, Jan Sampark (Punjabi),
8.		Jan R. Hakemuldar, Future of Journalism: Mass Communication and Public Relations.
9.		J. Shri, N. Jethu, Public Relations Concept.
10.		K.R. Balan & C.S. Raudu, Handbook of Public Relation and Communication.
11.    	Scott.M.Cutlip, Allen H. Center & Glen M. Broom, Effective Public Relations, Prentice Hall (2005).
12.    	James Grunig & Todd Hunt, Managing Public Relations, Holt, Rinehart & Winston (1984).
13.    Walter Lippmann, Public Opinion, BN. Publishing (2008).
14.    Joseph Turow, Media Today, Routledge (2014).
15.   	Danny Moss & Barbara Desanto, Public Relations A Managerial Perspective, Sage Publication (2011).
16.   Paul Argenti & Janis Forman, The Power of Corporate Communication Lightning Source Incorporated, Mc Graw Hill Publication (2002).
17.   Joep Cornelissen, Corporate Communication Theory and Practice, Sage Publication (2011).
18.    Alan.T.Belasan, The Theory and Practice of Corporate Communication, Sage Publication (2008).
19.    Argenti, Strategic Corporate Communication. McGraw Hill Publication (2008).
20.    Cees B.M. & Charles, Essentials of Corporate Communication, Routledge (2007).
21.   Kathy Fitzpatrick & Carolyn Bronstein, Ethics in Public Relations, Sage Publication (2006).

PGDBJ-203: INTRODUCTION TO MASS MEDIA

Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	    	     Viva: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.
SECTION-A
· Mass Media: Meaning and Functions.
· Types of Mass Media.
· Nature and Characteristics of Media.
· Organizational Structure of Newspapers, Radio and Television.
· Ownership Patterns of Media: Sole Proprietorship, Partnership Private Limited Companies, Public United Companies, Societies, Corporative and Trust. 

SECTION-B
· Introduction to Leading Newspapers in English, Punjabi and Hindi.
· Business Newspapers and TV Channels.
· Role of New Media in Changing Times.
· Socio-Economic Impact of Media.
· Role and Functions of Mass Media.
· Media Convergence. 

Note : Viva will be taken by the experts from the Department of Journalism and Mass 
             Communication, Punjabi University, Patiala.
SUGGESTED READINGS
1.	Mass Communication Theory by Denis McQuail, SAGE Publications.
2.	Communication Models by Denis McQuail, Longman Publications.
3.	Introduction to Mass Communication by William Francois, Tata McGraw Hill Publication.
4.	Text book of Mass Communication and Media by Uma Joshi,  Anmol Publications.
5.	Understanding Mass Communication by DeFleur Dennis, Houghton Mifflin Company.
6.	Mass Communication Theory & Practice by Dennis Stanley, Maffield Publishing Company.
7.	The Dynamics of Mass Communication by Joseph R. Dominick, Mc graw Hill Boston.



PGDBJ-204: MEDIA LAWS AND ETHICS
 
Maximum Marks : 100			    			             Theory: 60 Marks
Minimum Pass Marks : 35%	  				   Internal Assessment : 20 Marks
Time Allowed : 3 Hrs.			  		  	        	     Viva: 20 Marks

INSTRUCTIONS FOR THE PAPER-SETTER
The question paper will consist of three sections A, B and C. Sections A and B will have four questions of 10 marks each from the respective sections of the syllabus. Section C will consist of 10 short-answer type questions of 2 marks each which will cover the entire syllabus uniformly.

INSTRUCTIONS FOR THE CANDIDATES
Candidates are required to attempt two questions each from the sections A and B of the question paper and entire section C.

SECTION-A
· Fundamental Rights.
· Freedom of Speech and Expression
· Salient Features of Indian Constitution.
· Law of Defamation.
· Contempt of Court Act. 1971.
· Press and Registration of Books Act 1867.
· Copy Right Act 1957.
SECTION-B
· Relevant Provisions of IPC with Reference to Sedition.
· Working Journalist and other Newspaper Employees Act 1955.
· Official Secrets Act 1923.
· RTI Act 2005.
· Invasion of Privacy.
· Media Ethics.


SUGGESTED READINGS 
1. Journalism in India by R. Parthasarthy, Sterling Publishers Pvt. Ltd.
2. The Press in India by M. Chalopathi Rau, Allied Publishers.
3.  Mass Communication & Journalism in India by D.S. Mehta, Allied Publishers.
4. Punjabi Patarkari Nikas by Sandhu & Johal (ed.)., Vikas Te Samasiavan.
5. History of Press, Press Laws and Communication by B.N Ahuja, Surjeet Publications.
6. Laws of the Press by Durga Das Basu, Lexis Nexis India.
7. The Press under Presure by D.R. Mankekar, Indian Book Publications. 
8. Modern History of Indian Press by Sumit Ghosh, Cosmo Publications.

9
